Anti-circus charity ad

Answer this question:

HOW DOES THIS CHARITY ADVERTISEMENT USE VISUAL FEATURES AND
LANGUAGE TO PERSUADE ITS AUDIENCE?
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Text: Roll up, roll up, ladies and gentlemen, boys and girls for the crack of the whip against the
animal’s stinging wounds. A big round of applause for the flaming hoops, the injuries and the electric
shocks. Come and see the famed number of cages and tightly binding chains, allowing no escape
from endless training sessions. Laugh, applaud and join in with the repetitive choreographed
routines typical of depressed animals under great stress. All the fun of the circus travelling from city
to city exhibiting animals as human caricatures. Clowning around that’s no fun at all.



